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Business the Right Way]The Beam Suntory Way

Beam Suntory Global Colleagues:

I8 ,-!-.!-9 ,:!( ;9!.<! .+!<./!-9(!8./:! .+=>(!?.,(!-.!(, 21(!.+/!41.2 1!.+-@(/<./) ,;(!5A,;(!8(!2(; )(

Beam Suntory.'(; +5(!.<! .+/!(<<./-5C!8(=>(!? , )A; 11 !(D(;+-(?!.+/!EA5A.,!7,-.!F;-A.,!4/.8-9!strategy.

G(=>(! 15.!?((@(,(?!.+/!;.))A-)(,-!-.!0/.8A,4!<./!0..?C!@/.-(;-A,4!-9(!H+ 1A- !.<!8 -(/!<./!<+-+/(!4(,(/ -A.,5C

supporting the communities where we do business, and promoting responsible consumption of our products. And we

continue to gain inspiration from*+,-./ =5Monozukuri values, as we pursue high quality at every step of the value chain,

from seed to sip.

We have many exciting opportunities ahead, and naturally with opportunity comes challenge and risk. How we

collectively address our opportunities and risks is critical, as we all have a role to play in shaping our 3.)@ , =5future

as a leader in our industry.

Beam Suntory is built on a strong foundation rooted in common values, a commitment to quality and a passion to win.

The Beam Suntory Code of Conduct outlines our approach to business Lhonest, fair, competitive and focused always on

doing things the right way Lthe Beam Suntory Way. Sometimes that will require tough decisions on priorities. It means always making good decisions, managing

risk in our business, and executing our decisions within legal and ethical requirements.

Managers are responsible for creating an environment where open discussion about areas of concern is encouraged. We 11!2(,(M-!</.)!-9(! ?>A;(! ,?!;.+,5(1!.<

our co-workers and experts within the Company when questions arise.

This Code outlines key topics and provides information on how to address a variety of situations. All employees are encouraged to review this Code and develop

an understanding of how the principles and guidelines relate to their daily job responsibilities.

I call upon each of us to do our part as we drive our Vision Into Action growth strategy to take our Company to new levels ofsuccess Lthe right way,

the Beam Suntory Way.

Best regards,

Albert
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Global and Regional Risk and Compliance Governance Structure

Beam *+,-./ =5corporate governance and management is overseen by

its Board of Directors, which provides strategic vision and direction as to

how the Company should grow while operating ethically and with integrity.

The Board is also held answerable to stakeholders, including our parent

company and regulators.

The Chairman and CEO chairs the Global Risk and Compliance Committee

(GRCC), which provides Beam Suntory overall direction in embedding risk

management into its short and long-term objectives. The GRCC is supported

by regional committees (RRCC), which are responsible for providing their

respective regions with leadership, consultative guidance, and direction on

risk and control areas. The RRCCs are also responsible for implementing

policies and initiatives that ensure business is being done the right way, while

supporting Beam *+,-./ =5Vision Into Action growth strategy.

See Appendix A for members of the Global and Regional Risk and Compliance

Committees. Employees may contact any of the committee members,

or any member of management at any Beam Suntory location, to share any

information or concerns about Beam *+,-./ =5operations and compliance.
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Speak Up! Worldwide System for Raising Concerns About Business Practices

COMPLIANCE AND REPORTING: CONFIDENTIALITY:

Beam Suntory employees have the right and the responsibility to take an

active role in detecting and preventing misconduct.

7,<./) -A.,!</.)!()@1. ((5!8A11!2(!:(@-!;.,M?(,-A 1!-.!-9(!(D-(,-!@.55A21(

and in compliance with applicable personal privacy laws, while still allowing

appropriate investigation by the Company. However, subject to applicable

@(/5., 1!@/A> ; !1 85C!;.,M?(,-A 1A- !8A11!,.-!@/.-(;-!-9.5(!89.!@ /-A;A@ -(?

in or contributed to a violation, and in certain instances, the identity of the

reporting person may be provided to those involved in the investigation.

What: If any Beam Suntory employee believes that another Beam Suntory

employee, including any manager, any member of senior management or

an employee of any Beam Suntory subsidiary or joint ventureLor a third-

party agentLhas or may violate the letter or spirit of the law or the standards

outlined in this Code, they are required to report such activity. Concerns and questions from employees may be directed to any member

of the Global or Regional Risk and Compliance Committees. Matters may

also be reported anonymously through the reporting Hotline 24 hours

a day as follows:

Misconduct and concerns can be reported to:

1. The Global reporting hotline listed in Appendix B

2. Any member of the Global Risk and Compliance Committee

3. Any member of a Regional Risk and Compliance Committee

4. Any member of management
Reporting Ethics and Compliance Concerns:

So long as all actions are taken in good faith, employees who raise concerns

will not suffer adverse consequences. However, persons who participated in

, !;.,M/)(?!>A.1 -A.,C!./!89.!< A1!-.!<+11 !;..@(/ -(!A,! ,!A,>(5-A4 -A.,C

./!89.!M1(! ,!A,-(,-A., 11 !< 15(!/(@./-C!)  !2(!5+2O(;-!-.!?A5;A@1A, / ! ;-A.,C

up to and including, termination depending on the circumstances. Employees

will not be terminated for refusing a request or directive they reasonably

believe would violate the law or this Code, and retaliation against any

employee is prohibited. Implementation of this Code, and reporting pursuant

to this Code, must at all times be conducted in compliance with applicable

laws. No retaliation will be taken for such compliance.

For employees in the U.S. and Canada Ktoll -free 1 -800-374-6129

For employees outside the U.S. see Appendix B International

instructions for using the reporting Hotline

Nothing in the text or implementation of this Code creates a contract of

()@1. )(,-!<./! !5@(;AM(?!@(/A.?!./!).?AM(5! , !(DA5-A,4!;.,-/ ;-!.<

employment.
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Brand Ambassadors, Alcohol Issues and Marketing Ethics

BRAND AMBASSADORS MARKETING LEADERSHIP

R>(/ !()@1. ((!A,!(>(/ !;./,(/!.<!-9(!8./1?!/(\(;-5!.,!'( )!Suntory.

We are all ambassadors for our 3.)@ , =5products and reputation, and

we are expected to act that way at all times. We- :(! !>(/ !M/)!>A(8!.,

alcohol issues including excessive consumption, underage drinking, impaired

driving and responsible marketing. We expect that all employees will model

desired behaviors, and avoid the consequences of abusive behaviors such as

excessive consumption and impaired driving.

Beam Suntory is determined to be a leader in responsible marketing and

promotional practices.

Our Goal: Set the standard for tasteful, relevant and responsible marketing

and advertising to LPA adults who choose to drink.

Our Approach: A single objective for our sales, marketing, promotion and

advertising Lto grow our business through tasteful, relevant materials that

speak to our target audience of LPA adults. The LPA may vary by markets,

but our requirements will not Lwe will utilize only those materials and services

that speak responsibly to LPA consumers in each of our markets.

We anticipate that all employees will conduct themselves as representatives

of Beam Suntory in any situation where alcohol is consumed.

Our policy on underage drinking, impaired driving and excessive consumption

is clear: Our Role: Through effective self-regulation Linternal policing of our own

practices Lwe can ensure our goal is met. We comply strictly with all laws

and regulations and industry codes of practice that apply to our business.

The Beam Suntory Marketing Code of Practice establish additional policies

,?!@/ ;-A;(5!-.!;.,M/)!.+/!/(5@.,5A21(! @@/. ;9!-.!) /:(-A,4! 1;.9.1

beverages. We collaborate in enforcing industry codes and participate in

industry associations that further these goals.

Policy on Underage Drinking, Impaired Driving and Excessive

Consumption

'( )!*+,-./ ! ,?!A-5!5+25A?A /A(5! ,?! <M1A -(5!) :(! 1;.9.1

beverages only for adults of legal purchase age (LPA),as LPA is

?(M,(?!A,!( ;9!) /:(-B!We actively support all laws establishing age

restrictions on access to, purchase of and consumption of alcohol

beverages, and we devote substantial resources to education and

prevention of illegal underage drinking and impaired driving.

Our products are intended to be consumed responsibly for enjoyment

by LPA adults and we do not market our products to persons below

the LPA. We oppose all forms of illegal, excessive or irresponsible

consumption and we vigorously support enforcement of impaired

driving laws. We recognize some people should not drink alcohol

beverages at all, and we do not market to those people. We also

respect the choice of anyone who chooses not to drink.

Our Guidelines: All employees must review and adhere to the Beam Suntory
Marketing Code of Practice regarding responsible and tasteful advertising and

promotional practices. See Appendix C.

Our Position: Impaired driving is irresponsible, illegal and unacceptable

behavior. We expect all employees to comply with all impaired driving

laws while conducting Company business. There will be employment

consequences, which may include termination for employees who drive

in violation of the law.
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Beverage Alcohol Laws

U-+10J98,4.2\/0+5<3<,20,4074059/<8-//0</0;4Y-.8-70520.-;<48+3]8+,<48+3

and local laws that include the following:

3. Actions that result in inducement, or exclusion of another 5+@@1A(/=5

products, by ;<Y<8;0+820Z,:<8;04@0Y+39-[07<.-G,320,40+820-16342--

of a wholesale or retail customer can be a problem. What this means

in practice is not always clear. In some jurisdictions things like free trips

for trade buyer representatives in connection with sales promotions,

gifts to buyers rewarding successful merchandising, and making certain

contributions to trade associations, etc. can be problematic. On the other

hand, unless prohibited by national or local regulation, common practices

like moderately priced business meals and entertainment are generally

not illegal.

1. In most countries, Beam Suntory Companies cannot make or sell distilled

spirits without an umbrella license or permit that authorizes production

and sales activities. Loss of that umbrella permit would put us out

of business in that country. All Beam Suntory employees must ensure

their actions are consistent with all legal requirements and do not threaten

Beam *+,-./ =5key licenses and permits.

2. Most markets establish restrictions on Beam *+,-./ =5interactions

with distributors and retail customers. Tied-house, commercial bribery

or similar rules may prohibit actions that result in inducement,

4.0-TG39/<4804@0+8204,:-.0/9663<-.\/06.479G,/I0Practices that are

common in other industries L4A<-5!.<!)(/;9 ,?A5(C!4A<-!;(/-AM; -(5C

trips, etc., and other inducements to distributors and retailers Lcan be

questionable under local rules and should be checked with the Legal

Department.

+

4. The laws in many countries, including the U.S., restrict or prohibit

sales activities in our spirits industry that are common in other

industries. For example, in certain countries, Beam Suntory cannot

pay a retailer for placing products on retail shelves, offer co -op

advertising or reimburse wholesalers or retailers for advertising

Beam Suntory products.

Given the unique history of alcohol, including Prohibition in the U.S.,
many markets have regulations prohibiting activities
by Beam Suntory that may be permissible in other
industries, such as consignment sales, shelf payments and
co-op advertising.

8



Competition Law

Q&A ANTITRUST AND COMPETITION LAWS

Antitrust laws foster competition and a free and open market for goods

and services. These laws prohibit restraints of trade, including,

any agreement or understanding between Beam Suntory and any

competitors:

Q: I work in Sales and recently a friendly customer gave me a

;.)@(-A-./=5price list. The information is very helpful but I feel

+,;.)<./- 21(!9 >A,4!-9A5!A,!) !@.55(55A.,B!7!9 >(,=-!-.1?!) 

boss I have it. What should I do?1. To raise, lower, /,+5<3<_-04.04,:-.A</-0`T04.0G48,.4306.<G-/

2. To restrict the volume of goods to be produced

or made available for sale

A: Call your local Legal Department contact ASAP.Q.,=-!;.@ !./

?A5-/A2+-(!-9(!@/A;(!1A5-C! ,?!?.,=-!- :(! , !;.))(/;A 1! ;-A.,!.,

the basis of what you have seen. Legal will return the price list to

the competitor, and manage any necessary communications or

further action.

3. To allocate territories, markets or products

4. To boycott particular suppliers or customers

If any competitor raises these issues, walk away and report to any reporting

contact. Beware of oral contracts or other actions that might be misinterpreted

to be agreement to the prohibited actions above. +
Regional variations on the general principles above must be strictly

complied with. For example, TFEU Articles 101 and 102 in the European Union

6.4:<5<,0+G,<Y<,<-/0,:+,0.-/,.<G,0,:-0@.--0a4A04@0;447/05-,A--801-15-.

states of the European Union . Because questions under the antitrust

laws can be complex, it is essential that employees consult with the Legal

Department on competition law matters. The possible penalties for antitrust

violations are severe and include civil and criminal penalties, imprisonment,

M,(5! ,?!A,O+,;-A.,5B

It may be unlawful under certain circumstances to discriminate in
prices between competing customers for the same goods.
Never coordinate or broker retail prices between retail customers.
Avoid any contacts with competitors that violate competition laws.
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Bribery and Corruption

Beam Suntory will not tolerate any bribery or corruption in its business,

or by third parties acting on the 416+82\/behalf.

U.S. and internationalregulations,including the ForeignCorrupt Practices

Act (FCPA),b @ ,=5Unfair Competition PreventionLaw (UCPL), the OECD

Convention, the UK Bribery Act, and other local laws prohibit bribing a

government.<M;A 1B

A government.<M;A 1is a person who works for, or is an agent of,

a government-owned or government-controlled entity. For purposes of

anti-bribery laws, government.<M;A 15include, but are not limited to:

dElected and appointed .<M;(/5or employees of national government

dMunicipal or local governments,including individuals holding legislative,

administrative and judicial positions

dS<M;A 15of political parties and candidates for political .<M;(5

dEmployees of a governmentor a state-controlled company

10



Bribery and Corruption

SPECIAL ACTIONS REGARDING THIRD PARTIES

Extra vigilance is needed regardingthe actions of third parties acting on

Beam *+,-./ =5behalf. Anti-corruption laws cover Beam Suntory employees

and ensurethird-party consistency agents representingour interests.

Consultants and third parties cannot do anything or take any action that would

be prohibited if done directly by Beam Suntory. Beam *+,-./ =5Third-Party Policy

sets forth a program to evaluate third-party business partners to gain assurance

that their activities do not expose Beam Suntory to undue compliance risk.

A business partner must undergo due diligence if it provides any of the following

services in a country rated 69 or below on Transperancy7,-(/, -A., 1=5Corruption

Perception Index.

dRepresentsBeam Suntory before governmentor regulatoryentities or .<M;A 15

dAssists Beam Suntory in obtaining permits, registrations ,?!;(/-AM; -A.,5

dProvidestransportation, logistics and customs related services, or

dDistributes, promotes, markets and advertises our product

Please contact a member of the Global Compliance Teamfor further information

regardingthe policy and prior to executing an agreementwith a third-party.

Not all governmentpayments are problematic. For example, payments may be

made to a governmententity in the normal course of business, such as to pay

taxes or when the governmententity is a customer or supplier. However, any

payment to an individual .<M;A 1is risky, particularly if the payment is discretionary,

as it could be viewed as a bribe or kickback. Employees are not permitted to

provide facilitation to government.<M;A 15to expedite or ensureroutine actions L

such as issuing licenses, permits or visas.

All transactions must be accurately recorded in the correct3.)@ , =5books

and records.

11
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Bribery and Corruption

+ COMMERCIAL BRIBERY

Globally, there are many laws that prohibit the payment of bribes, kickbacks or

other illegal payments to Beam *+,-./ =5customers by Beam Suntory or any

third-party. Employees may not make any payment to or give any gift or other item

of value Lincluding Company productsLdirectly or indirectly, to any customer or

supplier of Beam Suntory, or any governmentagent working on Beam Suntory

matters, except that gifts or entertainment may be given to representatives

of customers or potential customers if they comply with the provisions of

our Global Gift Policy or its local addendum.s

Interacting with Government @`G<+3/K#4\/and #48\,/

Do:

dTake extra care when dealing with any government 4@`G<+3X

foreign political party or its .<M;A 15Cor candidate for public .<M;(B

dMaintain books and records that accurately /(\(;-all Company

transactions and assets.

Q&A #48\,)

dOffer or pay any money or other thing of value for the purpose of

improperly obtaining or maintaining business ./!A,\+(,;A,4

governmentalaction favorable to Beam Suntory.

Q: In my market it is customary to provide buyers and other

;.,- ;-5!5.)(!.<!.+/!M,(/!'( )!*+,-./ !@/.?+;-5! 5!4A<-5

around the holidays. Can I continue?
dEngage consultants or other third parties to undertake any action that

would be prohibited if done directly by Beam Suntory.

dUtilize prohibited transactions, such as, split invoicing that enable

a customer to pay a lower import duty, as well as over-invoicing to enable

a customer to take payment outside of his or her own country and thus

avoid that ;.+,-/ =5currency export regulations.

A: A single bottle is unlikely to raise problems but the rules

are complex and risks of free products are high,

especially with any government contact. Consult the

Legal Department.

Q: I want to set up a distributor and retailer reward program e

the more they sell, the bigger the reward. What do I need

to know?

These rules apply to all employees and agents of Beam Suntory andA-5! <M1A -(5C

whether foreign or domestic. If any employee believes that such payments have

been or are being made by one of Beam *+,-./ =5<./(A4,! <M1A -(5C! 4(,-5C

consultants, or business partners, it should immediately be reported to the

Legal Department. A: Many markets have a thing of value rule that will come

into play. Subject to local rules, this may be feasible but

ensure all requirements are met by consulting the

Legal Department.

12



Money Laundering

+Beam Suntory complies with all laws that prohibit).,( !1 +,?(/A,4!./!M, ,;A,4

for illegal or illegitimate purposes. Money laundering is the process by which

persons or groups try to conceal the proceeds of illegal activities or try to make

the sources of their illegal funds look legitimate. Beam Suntory needs to take

5+<M;A(,-steps to ensureit is not accepting illegally obtained funds and violating

money-laundering laws. Beam Suntory could be held responsible as a seller

who has unknowingly facilitated money laundering.

How is money laundered?

For example,

d!F!@(/5.,!A11(4 11 !5(115!?/+45!A,!(D;9 ,4(!<./!; 59B
Employees should always ensurethat business is conducted with reputable

customers, for legitimate business purposes with legitimate funds. It is especially

important for employees in roles involving the selection or screeningof customers,

or other third parties.

d!J(!-9(,!+5(5!-9 -!; 59!-.!@+/;9 5(!;.,5+)(/!4..?5!</.)
a seller (e.g. store).

d!K9(!A11(4 11 !.2- A,(?!; 59!@ 55(5!A,-.!-9(!9 ,?5!.<!-9(!5(11(/
and into the legitimate economic system Loriginal, illegal source
of money is disguised.

Beam Suntory will not accept payment in any form that would disguise the nature,

location, source, ownership or control of the proceeds of an illegal activity or

to avoid a reporting requirement.Nor will Beam Suntory make payments to

an entity other than the one with whom it has contracted for goods or services.

Any exceptions to this policy should be discussed with the Legal Department.

d!K9(!).,( !1 +,?(/(/!-9(,!/(5(115!9A5!5-./(-bought consumer
goods and deposits the proceeds of this second sale into his
bank account.

Reference:Anti-Money Laundering Policy

d!J(!A5!-9(,! 21(!-.! ;;(55!-9 -!; 59!</.)! !1(4A-A) -(
banking system.
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Gifts and Entertainment

+Beam Suntory strives to build healthy, lasting relationships with all its business

partners. A common manner of fostering good business relationships is

through the exchange of gifts and entertainment. However, this practice

; ,!( 5A1 !1( ?!-.! !;.,\A;-!.<!A,-(/(5-C!./!-9(! @@( / ,;(!.<!.,(C!A<!;(/- A,

guidelines are not followed when giving or accepting gifts, favors, or

entertainment.

PERMISSIBLE GIFTS AND ENTERTAINMENT

d The gift or entertainment is legal.

Gifts, whether given or received, must be:

d!X.)A, 1!A,!> 1+(!UfW#!^*Q!./!1(55V

d!7,</(H+(,-

d The gift or entertainment is not cash or a cash equivalent.

d The gift or entertainment is of a nominal value such that it
cannot be construed as a bribe, payoff or other attempt to
procure business by any reasonable person applying normal,
generally accepted standards of business ethics.

d!7,!4..?!- 5-(

d!^,5.1A;A-(?

d!S<!-9(!- @(!;+5-.) /A1 !.<<(/(?!-.!.-9(/5!9 >A,4! !5A)A1 /!/(1 -A.,59A@

d!X.-!; 59!./!; 59!(H+A> 1(,-5C!5+;9! 5!4A<-!; /?5

d!7,!;.)@1A ,;(!8A-9! @@1A; 21(!1 85! ,?!/(4+1 -A.,5d Public disclosure of such gift or entertainment would not in any
sense be an embarrassment to Beam Suntory.

When giving or receiving gifts or offers of entertainment that meet these

criteria, employees are expected to avoid creating the appearance of bias. d The gift or entertainment was not given in exchange
./!A,! ,-A;A@ -A.,!.<! !5@(;AM;!5(/>A;(!./!.+-;.)(!;.,;(/,A,4!-9(
Company.Reference: Global Gifts Policy and its local addendums.

Q&A d The /(;A@A(,-=5employer is aware of the gift or entertainment.

Reference: Global Gifts Policy or its local addendum, T&E Policy.
Q: In my country, its customary to give red packets containing cash

during holidays and special occasions. Is it ok to give or receive these

red packets?

A: [1( 5(!/(<(/!-.!-9(!*.+-9!R 5-!F5A !4A<-!@.1A; ! ??(,?+)!<./!5@(;AM;

guidelines and authorization approvals. Please reach out to the Legal

Department for additional information.

14



Charitable Giving and Donations

As part of our culture of corporate social responsibility,Beam Suntory seeks to

give back to the communities in which we conduct business.

While it is important to be a good corporate citizen, it is equally important to

make sure that charitable giving is done responsibly.Given the potential risk for

misuse, we must balance the need between charitable giving and complying with

applicatble laws and regulations.

All charitable contributions must be:

dTo a legitimate charitable organization, such as the InternationalRed Cross

dReasonable in nature and appropriate to support the stated needs of

the activity or project

dProper under the circumstances (for example, the contribution does not raise

questions from a reputationalrisk perspective)

dLawful under all applicable laws, regulationsand rules

dGiven openly and transparentlywith no appearance of impropriety

dGiven without expectation of reciprocity, obligation, favor or action in return

dAccurately recorded in the 3.)@ , =5books and records

Reference:Charitable Giving Policy

15



Books and Records; Accounting Practices and Financial Records

+Beam *+,-./ =5M, ,;A 1!5- -()(,-5! ,?! 11!2..:5! ,?!/(;./?5!.,!89A;9!-9( 

are based must be G4163-,-X0+GG9.+,-0+870.-a-G,0,:-0,.9-0/,+,-04@049.

business Leven when records disclose disappointing results or a failure to

meet anticipated performance goals. F11!M, ,;A 1!/(@./-A,4! ,?! ;;.+,-A,4!/(4+1 -A.,5! ,?!5- ,? /?5
must be strictly followed. If any Beam Suntory employee has
concerns or complaints regarding Beam Suntory accounting,
record keeping, or reporting practices, those concerns
or complaints should be reported via the reporting hotline
phone numbers in Appendix B or to the Legal Department

F, ! --()@-!-.!) 5:C!9A?(!./!)A,A)AI(! ;-+ 1!/(5+1-5!2 !A, ;;+/ -(1 !/(\(;-A,4

costs, inventory values, sales, etc., will not be tolerated.

R)@1. ((5!A,!) , 4()(,-! ,?!A,!M, ,;A 1!/(@./-A,4!<+,;-A.,5! /(!/(H+A/(?!-.

cooperate in and deliver +GG9.+,-0+870G4163-,-0G-.,<`G+,<48/0regarding

A,-(4/A- !.<!M, ,;A 1!5- -()(,-5B!T(<+5 1!-.!;..@(/ -(!./! , ! --()@-

-.!@/.>A?(!< 15(!;(/-AM; -A.,!)  !/(5+1-!A,!?A5;A@1A,(!+@!-.! ,?!A,;1+?A,4

termination for cause.

Reference: Global Controller Accounting Policies.
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Global Citizenship

At Beam Suntory, corporate values are an essential element of continuing

success in the marketplace. These values Lintegrity, leadership, teamwork

and accountability Lare vital to the success of the Company. The 3.)@ , =5

corporate success is dependent on our reputation with our co-workers,

suppliers, investors and the communities where we work and live.

Beam *+,-./ =5Global Citizenship Policy support our corporate values by

providing guidelines to ensure that the Company and its employees respect

human rights, workplace safety and protection of the environment in every

community where the Company is located. Beam Suntory expects the same

of our 3.)@ , =5suppliers and contractors so that we demonstrate our

leadership within the business community together. Further,we enhance each

of our brands, improve our ability to attract and retain the best talent, and

provide better supply chain management and performance.

Beam Suntory Global Citizenship Policy Elements:

d!G./:A,4!3.,?A-A.,5hJ( 1-9! ,?!* <(- 

d!39A1?!Z 2./

d!_./;(?!Z 2./

d!QA5;/A)A, -A.,

d!G./:A,4!J.+/5

d!G 4(5! ,?!'(,(M-5

d!R,>A/.,)(,-

d! , 4()(,-!* 5-()5

d!*+@@1A(/5! ,?!3.,-/ ;-./5

For more information about any of these areas, please review the Global

Citizenship Policy.
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